Erie County Family and Children First Council Shared Plan Update for SFYs 17-19

Current FCFC Initiatives:

Help Me Grow; Hi-Fidelity Wraparound; Strong Families, Safe Communities; Engage; NW Region

Ohio Children’s Trust Fund Council; Healthier Buckeye Council; Partners for Prevention; Community

Connectors; YouthMOVE Council;

Shared
Priorities

Parenting

Parenting
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LK.

Shared
Outcomes

Increase Parents’
involvement/engagement
in their children’s school
activities.

Increase Parent attendance
at Kindergarten Parent
Conferences.

Increase parent awareness
of risks associated with

social media use of children.

Shared
Measurement

1l

% of Parents
attending
Kindergarten Parent
Conferences
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% of parents who
know their children’s
password.

% of parent’s who
have children’s
accounts set to
private

% of youth who have
social media accounts
that parents do not
know about

% of youth who know
that sharing
information online is
dangerous

Mutually Reinforcing
Activities
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Incredible Years, Loving
Solutions, Put Parenting First,
Parent Project, 1-2-3 Magic,
Strengthening Families, Parents
As Teachers, Parent Café,
Wraparound, The Village, Help
Me Grow, Whole Child Matters,
WIC, Happiest Baby on the Block,
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Be a S.M.A.R.T. Parent Day
Participating in other community
events to promote be a SM.A.R.T
Parent principles




Were there any modifications from last year’s plan? Yes x No
If yes, please identify the types of changes made by checking the appropriate boxes below:

X Priorities
x Outcomes
x Indicators

x Strategies

1. Identify any barriers in implementing the plan (i.e. data collection, data tracking, funding, infrastructure, etc.)
None at this time

2. Identify any successes/how implementing this plan has worked to strengthen the council and county collaboration.
The Be A S.M.A.R.T. Parent initiative is a project of one of our Youth Members of the Erie County Family & Children First Council. Centering this
project as a shared priority has helped to bring Council together to support and empower a young leader in our community. Britain Bennet
recently testified before the Ohio House of Representatives in an effort to make Be A S.M.A.R.T. Parent Day a state-wide project.



Report on Indicator Data (Provide data for each outcome indicator listed on the Shared Plan. List only ONE outcome per page.

This page can be duplicated as needed).

Shared Outcome: Increase parents’ involvement in their children’s school activities, especially parent teacher conferences.

Shared Measurement Indicator(s):

Baseline Data

Current
Year Data

Direction of
Change (+,-, NO)

% of Parents who attend Kindergarten Parent Teacher Conferences.

Data: School Records
Year of Data: 2016-2017

Data: 94% Fall/88%
Winter
Year of Data: 16-17

NA

% of Parents who attend 1st grade Parent Teacher Conferences

Data: School Records
Year of Data: 2016-2017

Data: 95% Fall/93%
Winter
Year of Data: 16-17

NA

% of Parents who attend 214 Grade Parent Teacher Conferences

Data: School Records
Year of Data: 2016-2017

Data: 90% Fall/91%
Winter
Year of Data: 16-17

NA

3. List the data source(s) for the indicator(s):
School Records

4. Identify any key findings (explanation of data findings; FCFC actions taken in response to key findings, etc.):
The percentage of attendance for the Fall Conferences were nearly the same for K and 1st at 94% and 95%. Second grade was lower at 90%.
When speaking with principals about how to increase attendance it was suggested that funding for child care and pizza dinner may be helpful
in getting the few parents who were not in attendance to come next year. Another suggestion was for teachers to go to the homes of those who

cannot come to the schools for the conferences.



Report on Indicator Data (Provide data for each outcome indicator listed on the Shared Plan. List only ONE outcome per page.
This page can be duplicated as needed).

Shared Outcome: Increase parents’ oversight of their kids’ social media activity.

Current Direction of
Shared Measurement Indicator(s): Baseline Data Year Data Change (+,-, N)
Data: Data NA
% of Parents who know their children’s passwords Year of Data: Year of Data:
% of Parents who have children’s accounts set to private Data: Data: NA
Year of Data: Year of Data:
% of Youth who have social media accounts that parents do not know about Data: Data: NA
Year of Data: Year of Data:
% of Youth who agree that sharing private information online is dangerous Data: Data: NA
Year of Data: Year of Data:

5. List the data source(s) for the indicator(s):
Be A SMART Parent Day data collection project

6. Identify any key findings (explanation of data findings; FCFC actions taken in response to key findings, etc.):
Data is currently being collected on the above measures and will be added to the plan when available.



